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Executive Summary
The concept of marketing was started years ago with the aim of making sure that the organization is able to meet its goals and objective which lead to the success of the business. In order to do this, the business or organization must be able to anticipate the needs and the wants of their customers and client (Weeks & Marx, 1968). In doing this they are able to increase their competitive advantage over the other competitor in the market. In this work we look at the History of Pinterest including its founders, the year it was launched, the way it carries out it activities, its place in e-marketing, competitors, current and future targets, and the change which it has made in the time it has been operational. This are well representing and discussed to the fulfillment of this assignment guidelines and expectation. Pinterest is making a difference in the world of e-marketing.









Introduction
	For the longest time possible organizations, businesses, companies, and individual firms have been engaging the marketing of their products. Marketing is the process and study of management of exchange relationships by creating them the customers and satisfying them (Drucker, 1954). Due to the emergence of new technologies marketing has taken a turn and is conducted using new techniques and tools. One of the tools includes social media which enables marketing where organization market their product in platforms such as Twitter, Facebook, YouTube, and Pinterest just to mention a few. For this assignment am going to use Pinterest as my social media platform for marketing.
	Pinterest is a visual discovery tools which is was created, conceptualized in December 2009, and launched in the month of March the year 2010. The founders of Pinterest were Paul Sciarra, Ben Silberman, and Evans Sharp who were formerly employee of google. The aim of creating the social media site was that people could come together and share ideologies and inspirations about the various projects they were involved in and the interest they have (Melissa, 2019). It works by the use of a software which allows one to discover information from the world wide web by the use of images, GIFs, videos, and small-scale pictures all in one. In addition to this it has more than 1600 employees (Coombs and Stewart, 2016). Due to its growth it has acquired other start up design and assimilated then as its own but it has not displaced any of the e marketing social media platforms which were there before. It has had a great impact on the outlook of e-marketing in that business get to have their own pages where they can advertise their product by upload and saving them there as well as reporting people who misuse it. 
	The current and future target audience of Pinterest is everyone from small businesses, big firms, organization both public and private, and individual who are looking to satisfy their interests and are looking for ideas to try out. It has no specific target audience as it is a social network for everyone. The app has greatly grown as currently it has more than 291million active user every month. It is available in more than 27 languages worldwide and due to this it has gained popularity among people who use it as it. The social media platform has change made improvement to the way Pinterest function by adding new features such as the creation of taste graph and people being able to pin there ideas anytime (Willison, 2017). E-marketing can be used to meet the users of Pinterest in that it can increase and conduct advert on its page to shore their availability of other business products on the site. 
	Current Pinterest is experiencing competition from various social media platform such as Facebook, Snap Inc, Path, Pocket, and YouTube. The future competitors of Pinterest are projected to be the Instagram which has been growing and gaining more popularity due to wide range of service it offers include channel where people earn a living. It is a direct competitor to Pinterest in term of income and other e-marketing service for individual, organizations, movies among others. The main this that is going to make Instagram a huge competitor of Pinterest in the future is the talks of introducing the feature that will allow user to have groups channels depending on their preferences (“Pinterest”, 2019).  On the hand of indirect competitors Pinterest faces competition from the Television and radio as there are small business which cannot afford to market on a large-scale level due to the state of there finance. This industry includes the insurance companies among others.
	The profitability business model of Pinterest has been growing since it has been started. The margin is because the user can access information such as wedding inspo photo, cooking recipes among others with ease. Due to this factor the social medium is even putting up share for people to acquire as a price of as low as $15 and $17. This has been the talk of all start up as it has been a motivator for many (Glum, 2019). It has a strong SWOT analysis which has seen to its success (Chrisman, 2013).

















Appendix
	Strengths
· Education the Users
· Availability of Ideas and availability of links to store information
· Having a friendly user interface 
	Weakness
· Most pined items are food staff and fashion
· Things posted have to be pinned to the website
· Most goods found in the platform are for Junior and Primary students  

	Opportunities
· Earning revenue from advertising
· Its code be made more appealing to male users
· Update the interface for new user

	Threats
· Education is only share among people of the same board
· Other websites which are linked to Pinterest
· Legal Copyright issues
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